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2026 CAMPAIGN OVERVIEW

Give Mom the Best 
Seat in the House
CAMPAIGN STORY 

Created for Mother’s Day, Give Mom the Best Seat in the 

House celebrated the stories that bring families together, 

positioning BroadwayHD as a meaningful gift filled with 

heartfelt performances that can be enjoyed anytime, 

anywhere.

APPROACH 

Developed an integrated campaign across social media, 

programmatic display, and video, evolving the brand through 

photography-led creative and expressive typographic 

treatments. The campaign showcased the many ways 

audiences can experience BroadwayHD—whether watching 

solo, together as a family, or sharing the gift of theatre.

RESULTS 

The campaign further evolved BroadwayHD’s modern 

visual identity, reinforcing a lifestyle-driven approach that 

highlighted the platform’s flexibility, emotional storytelling, 

and value as a thoughtful Mother’s Day gift.



PAGE 2

CAMPAIGN: STREAM IF YOU DARE
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CLICK THUMBNAILS TO VIEW CREATIVE

2026 CAMPAIGN OVERVIEW

Landing Page

https://sherroddesigns-my.sharepoint.com/:f:/g/personal/jsherrod_sherroddesigns_onmicrosoft_com/IgDjiaaCsiulQYMVYnKk26-5AfTKxuD_nSKkg8VjRfibYTE?e=Byfpxb
https://sherroddesigns-my.sharepoint.com/:f:/g/personal/jsherrod_sherroddesigns_onmicrosoft_com/IgDfuVrua0vhT5qRaVpCj3yXAaRwSGNwEmlyhNLY9MgLdBI?e=xhEhA7
https://sherroddesigns-my.sharepoint.com/:f:/g/personal/jsherrod_sherroddesigns_onmicrosoft_com/IgBRLr9IX2ogS4736-kaEzO_ASpxBKNK8HoynMn2gYN9-xg?e=zRfVjv
https://sherroddesigns-my.sharepoint.com/:f:/g/personal/jsherrod_sherroddesigns_onmicrosoft_com/IgBpDMRu8dwHQqrCHGV7h9tcARwWzUTJlSBpmAetrxbwfCA?e=D0sWlS
https://sherroddesigns-my.sharepoint.com/:i:/g/personal/jsherrod_sherroddesigns_onmicrosoft_com/IQB6hNkjg5mqQ7t1A_eaa4_OAeBsVpbMVEZ9shA79nsHZEk?e=sMEbUK
https://xd.adobe.com/view/622f896c-3a33-4584-9bde-37ec1554fcb4-377c/

